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ATLANTA DESIGN OUTREACH

Industrial Design Education Through Participation

The 5th annual design event where professionals, 
academic and high school students join efforts to 
discover new talents, learn new skil ls, and gain an 
understanding of the industrial design profession.

September 20-21, 2014
Georgia Tech School of Industrial Design

Organized by: 
Atlanta Chapter, Industrial Designers Society of America

atlantadesignoutreach.wordpress.com
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3ADO5 - SATURDAY

8:30- 9:00am
Arrivals & Coffee/Juice/Light Breakfast

9:00am
Introductions & Overview

9:30am
Project Reveal

9:45am
Assemble teams 

10:15am
Warm up

10:30am
Brainstorm Activity 1

10:30am
Parents Tour of GT

11:30am
Brainstorm Activity 2

12:30pm
Lunch – Provided by Chick-fil-a

1:00pm
Narrow Concepts / Initial Concepts

3:00pm (3 min each)
Concept presentations

4:00pm
Concept refinement

6:00pm
Close up

SUPER IMPORTANT THINGS 
TO REMEMBER:  
•  Only shop-approved personnel are allowed in 

the main shop (ie - GT students). Guests are 
only allowed in the assembly area.

•  If you’re not having fun, you’re not doing it 
right.  Please have some fun!

• Use your time wisely.

•  Don’t be scared to ask questions, we’re all here 
to help!

ADO5 - SUNDAY

8:30- 9:00am
Arrivals & Coffee/Juice/Light Breakfast

9:00am (3 min each)
Pick a stretch!
Concept Presentations

9:45am
Start building

12:30pm
Lunch – Pizza 

3:00pm
Check in as needed

4:30pm
Project presentations

6pm
Close up
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4ADO5 - DESIGN CHALLENGE  ‘KIT BASHING’

DESIGN PARAMETERS  
Final designs must:

DESIGN EVALUATION  
Final designs will be evaluated on:

Kids II has created a design challenge called 
“Kit Bashing”.  It’s a method they use on a daily 
basis to design and develop some of the most 
breakthrough children’s products in the world.

During this project your team will take apart an 
existing product in order to create a brand new 
product concept – this is a process called “kit 
bashing”

Each team will draw a number at random, that 
number corresponds to a bag with two existing 
products in it to choose from and will be labeled 
“child” or “parent”.

The challenge has two components:
 1 -  Design a new product that uses the 

mechanism from your existing product 
in a new and different way

 2 -  Design your product so that is fulfills a 
need for your target consumer, which 
is either the child or the parent

Child Needs: 
1 - Encourage eye tracking and head turning
2 - Encourage reaching and grasping
3 - Encourage crawling

Parent Needs:
1 -  Simplify a daily routine, such as diaper 

changing, feeding, or bath time
2 -  Provide a safe way to leave the child  

unattended for short periods of time
3 -  Provide a way for the parent and the child to 

play and interact together

•  Be a tangible product that solves the desgn 
challenge statement

•   Be constructed of components from the 
originally provided box of toys and can include 
found objects/materials

•  Be designed and built by high schools students 
as much as possible

•  Be finished within the time-frame of this 
charrette (due Sunday @ 4:30pm)

•  Meets the design parameters

•  Is a highly creative, well thought design that 
fulfills the challenge need

•  Is well prototyped and is finished in an 
appropriate manner

• Is relevant /meaningful
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5ADO5 - TEAM ASSIGNMENTS

TEAM 1
Joe Cesa
Blake Williford 
Leilani Ganser / Kennesaw Mtn / 12
Charlie Zimmerman / Wheeler / 9
Samantha Manders / Grady / 12
Austin Hendrickson / Kennesaw Mtn / 10

TEAM 2
Andrew Baranak
Jordan Thomas & Achyuth Kumar 
Yannick Bangou / Kennesaw Mtn / 10
Mary-Kate Billings / GA Cyber Acad / 10
Nicholas Eco / Grady / 11
Christian Gerde / Kennesaw Mtn / 11

TEAM 3
Chrissy Naples
John Davis & Ashley Touchton  
Nicholas Mcdowell / Kennesaw Mtn / 11
Kimani M. Selby / Westminster Schools / 10
Adon Draluck / Grady / 11
Aaron Williams / Grady / 10

TEAM 4
Rae Lynch
Elvin Chu 
Hannah Lewis / Kennesaw Mtn / 9
Joshua Lewis / Kennesaw Mtn / 11
Sana Masud / Atlanta Girls School / 12
Malique Brinson / GA Cyber Acad / 8

TEAM 5
Josh Wolfe
Andrea Kuklenyik & Tao Yang 
Dillon Boyd / GA Cyber Acad / 9
Evan Lewis / Kennesaw Mtn / 11
Anna Poznyak / Grady / 11
Josiah Miles / Georgia Cyber Acad / 9

TEAM 6
Alexander Padgett
Sam Harvey/Hareen Godthi & Jackeline Gonzalez 
Noah Ptacek / Grady / 10
Omari Hodge / Kennesaw Mtn / 11
Jurnee Craig / Carver HS - School of the Arts / 10
Decker D’Alesio  / Grady / 12th Grade

TEAM 7
Mihai Hogea
Isaac Chasteen & Allison Miller 
Elizabeth Moore / Grady / 11
Christina Lee / Kennesaw Mtn / 12
Montarius Mcewen / Georgia Cyber Academy / 11
Angelique Dale / Grady / 12

TEAM 8
Yansel Herrara
Jenny Cheuk & John Robinett 
Austin Scott / Kennesaw Mtn / 10
Aysha Rahman / Atlanta Girls School / 12
Javon Sapp / Grady / 10

TEAM 9
Sarah Marie Maddox
Patrick West  
Aaron Smith / Kennesaw Mtn / 9
Jordan Lucas / GA Cyber Acad / 11
Tj Anderson / North Cobb Christian / 10

TEAM 10
Taylor Johns
Kieu Tran
Bria McKouen / Kennesaw Mtn / 10
Skiler Johns / GA Cyber Acad / 9
Hunter Whitney / Grady / 12
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6ATLANTA DESIGN OUTREACH (ADO) PROGRAM HISTORY

ABOUT THE IDSA

In 2010 the IDSA Atlanta Chapter initiated a 
high school outreach program with the goal of 
introducing high school students to the industrial 
design process through sponsored design 
challenges. 

Now in our fifth year, the mission of Atlanta 
Design Outreach (ADO) remains the same…to 
help students discover talents, learn new skills, 
and gain an understanding of the profession of 
industrial design. 

This nationally recognized program highlights 
critical thinking and iterative design 
development, all while creating valuable 
connections between students and their team 
leaders – our community of design professionals. 

As a result, we hope that students are then 
inspired to pursue design into their professional 
lives and gain confidence to use their creativity 
to bring ideas to life.

Past projects:
2010 - Design for Public Spaces
2011 - Coca-Cola - Reuse/Refresh/Recycle
2012 - The Home Depot - ‘Enlight’
2013 - InReality - Bluetooth speakers
2014 - Kids II - Toy ‘Kit Bashing’

The Industrial Designers Society of America 
(IDSA) is the world’s oldest, largest, member-
driven society for product design, industrial 
design, interaction design, human factors, 
ergonomics, design research, design 
management, universal design and related 
design fields.

The Atlanta Chapter of the IDSA has over 
350 student and professional members from 
Mississippi, Alabama, Georgia, and Tennessee.   
We are dedicated to sharing and elevating the 
creativity of the South through lecture series, 
studio tours, collaboration, and community.

Find out more at:

idsa.org
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Brittany Elson
Brittany is a Senior Industrial Designer at Kids II, a 
global designer and manufacturer of baby and toddler 
toys and gear. Brittany specializes in the design of baby 
toys, focusing on a child’s development during the first 
twelve months. Together with her growing team she 
focuses on the Baby Einstein and Oball brands, as well 
as research and development for new product categories. 
She graduated from Georgia Tech in 2008 with a BS in 
Industrial Design and is currently wrapping up her MBA 
from Georgia State. Brittany is also the director of Student 
Engagement Programs at Kids II, identifying opportunities 
for the company to connect with students and share her 
passion for product development.

Brad Reese
Brad is an Atlanta-based designer working at Kids II, a 
leading children’s toy and equipment manufacturer. In his 
role as Director of Product Development, Brad oversees 
a talented team of Industrial Designers and Product 
Managers to drive product strategy and develop innovative 
solutions for both children and parents. He graduated 
from Georgia Tech’s Industrial Design program in 2004, 
where he was a member of IDSA and was the recipient of 
the Southern District Merit Award. During his time at Kids 
II, Brad received his MBA and has expanded his role to 
include brand and innovation strategy, as well as being a 
local advocate for collaborative design efforts, including 
sponsored projects with local universities and hosting the 
IDSA’s annual student portfolio review event.

Sarah Marie Maddox
Sarah Marie is a recent graduate of Georgia Tech’s Master 
of Industrial Design program, where she also received 
her B.S. in Mechanical Engineering.  She has worked at 
several companies throughout Atlanta, including Big Bang, 
Formation Design Group, and Kids II.  In her free time she 
loves going on adventures, rock climbing, and has a new 
found interest in aerial silks.

PROFESSIONAL PARTICIPANTS

Yansel Herrera
Yansel is an industrial design graduate from College for 
Creative Studies. He is currently interning for a Thrive, an 
Atlanta based product development agency, and is doing 
his best make products amazing.
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Alexander Padgett
Alex holds a Bachelor of Industrial Design from Purdue 
University and is an active IDSA member.  His career focus 
is on consumer products having worked for corporations 
like Delta Faucets as well as Atlanta design agencies Big 
Bang and THRIVE.

Andrew Baranak
Andrew works as an industrial designer and human 
factors researcher at the Georgia Tech Research Institute. 
Andrew’s focus centers around designing accessible 
and intuitive products for a wide variety of applications. 
His current work ranges from the design of portable 
voting systems to wearable sensors for monitoring the 
physiological status of soldiers. When he is not working, 
Andrew can be found riding his bike, climbing rocks, taking 
long walks.

Chrissy Naples
Chrissy is a multidisciplinary designer that has worked with 
Fortune5oo companies to telegraph brand equities through 
product development and retail presence. With a keen focus 
on product and environment design, Chrissy has realized 
over 35 consumer and building products that are currently 
in market. She has filed 14 design patents, and has received 
4 global design awards. Chrissy studied Industrial Design 
at the Georgia Institute of Technology in Atlanta, Georgia, 
and resides there today. A day in the life includes sipping a 
mocha, taking notes in her moleskine, and walking the dog.

PROFESSIONAL PARTICIPANTS

Rae Lynch
Rae consults under the name SEE Creative Services 
providing product design, brand development, and 
product line expansion services. Her clients range from 
large and small companies in many different industries; 
i.e., toy, giftware, athletic, and art licensing. A graduate 
from Georgia Tech’s Industrial Design program, she gained 
work experience by interning at Kids II for four semesters 
while attending GT. She started her career at Blue Ridge 
International designing parenting products and toys in 
the travel category for Fisher Price®. From 2011-2013 she 
worked as Senior Designer and later as the Director of 
Product Design expanding the product line at The Elf on 
the Shelf®, a popular childrens brand.
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Joe Cesa
A graduate of the Cleveland Institute of Art’s industrial 
design program, Joe has designed over 55 products that 
have been commercialized with 13 patents. In his 20 
year career, he has designed in the toy industry, the auto 
industry, consumer products, and medical devices. As 
the manager of design for Kimberly-Clark Health Care, 
he established a new industrial design capability, helped 
to develop new medical device innovations, and created 
a sensory brand language to create a cohesive product 
branding and user experience for the company. His role 
is currently leading a team to establish a human factors 
methodology for the company to ensure product designs 
lead to safe user experience outcomes.

PROFESSIONAL PARTICIPANTS

Mihai Hogea
Mihai is an Industrial Designer at Thrive in Atlanta, GA, 
where he helps navigate project teams through a strategic 
product development process that results in informed 
and relevant innovation. He has experience working in 
categories such as healthcare, consumer products, lighting 
and packaging design. His career stared at Philips Design, 
where he helped support the home healthcare business 
(formerly Respironics). He was a major contributor to 
Philips Amara and Philips Nuance Platform, which was 
awarded a 2014 Red Dot Product Design Award, 2014 
iF Product Design Award and a 2014 IDEA Finalist in the 
medical design category.

Taylor Johns
Taylor works an Industrial Designer for Rugged Ridge, 
developing after-market accessories for Jeeps. She is an 
Atlanta native and an alumna of Georgia Tech’s Industrial 
Design program. When she’s not creating, Taylor can be 
found playing bocce in Piedmont Park, doing yoga, and 
cheering on the Jackets!

Josh Wolfe
Josh is an industrial designer at beMatrix USA, an exhibit 
framing and systems company. He holds a Master’s 
Degree awarded from Auburn University’s Department of 
Industrial Design in 2003. His career experience spans 
conceptual product design and development, design for 
manufacturing, wholesale dealer networking, product 
specification and bidding, and ultimately selling product 
to the end user. Lately he’s become very interested in 
rapid prototyping utilizing a new generation of 3D printing 
technology. Josh can be reached at jrwolfe88@yahoo.com.
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Chris Livaudais
Chris is Chapter Chair of the Atlanta Chapter of the IDSA.  He is also 
Associate Creative Director of Experience & Service Design at InReality, 
an Atlanta based customer experience and design agency. He holds a 
Bachelor of Industrial Design degree from Auburn University.
Contact: chris.livaudais@inreality.com

Kevin Shankwiler
Kevin is an Assistant Professor in the School of Industrial Design. His 
research focuses on the use of parametric modeling and design with a 
particular interest in product customization. He holds a Bachelor of Science 
and Master of Industrial Design from Georgia Tech.
Contact: kevin.shankwiler@coa.gatech.edu

Trisha Kendall 
Trisha is a designer and Pathway instructor at H.W. Grady High School in 
the heart of Atlanta.  She has been a part of Atlanta Design Outreach since 
the beginning, proving to be a driving force behind its growth and long-term 
success.

Many, many more have helped behind the scenes to make this year’s event 
possible.  You know who you are and we are tremendously grateful for your 
support and leadership.  This was just a crazy idea five years ago, and now 
we are all here to celebrate design and learn together!
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1.  MIND DUMP

HOW TO DO IT:   
Each person has a pen and a pad of sticky 
notes.  The team leader gives an idea/problem 
statement to the group.  Then, simply write/draw 
on the sticky note whatever comes to your mind.  
One idea per note.  Share your ideas with the 
team when your finished.

TIME:   
Do a few rounds of this activity in 5-10 minute 
sessions per idea/problem statement.

EXAMPLE IDEA/PROBLEM STATEMENT:
How could we redesign a toy so that parents 
would be alerted if the child got hurt?

2.  ACT IT OUT

HOW TO DO IT:   
As you are talking with your team about a 
possible idea or solution.  Take a moment to role 
play the senario.  Use whatever you can find as a 
prop to help make the story real. When finished, 
write down any ideas or new thoughts that may 
have been surfaced.

TIME:   
Each act should only last about 3-4 minutes.  

EXAMPLE SENARIO:
How could a busy parent unlock the front door to 
their home with their hands full of baby gear or 
grocieries?

3.  GROUP IDEAS

HOW TO DO IT:   
After you’ve spent some time putting all of 
your ideas on paper, put them up on a wall so 
everyone in your team can see them.  Try to find 
ways to combine ideas into NEW AND BETTER 
IDEAS or group ideas with a common theme. 
Alternatively, group ideas that are totaly different 
to see if they spark a new thought!

TIME:   
This activity can take upto an hour if you have a 
lot of sticky notes.

EXAMPLE IDEA COMBINATION:
Combine ideas that all relate to a baby stroller, 
then see how certain features can be improved. 

4. VOTE

HOW TO DO IT:   
To help the team move forward and narrow down 
your ideas, give each person a few sticky dots to 
vote on the ideas they like the best.  A simple dot 
from a marker works too!  Each person should 
only get about 3 or 4 votes, and more than one 
person can vote on the same idea.

TIME:   
Voting should only take about 10-15 minutes.  

EXAMPLE RESULT:
At the end of a team vote, remove all of the ideas 
that didn’t get more that X amount of dot votes. 
Your team will have a smaller amount of really 
great ideas to work on!
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12KEEP A JOURNAL

OBSERVE & LISTEN 

PHOTOGRAPH

SKETCH & DISCUSS

COMMUNICATE OFTEN

ASK QUESTIONS

DON’T DISCARD WILD IDEAS

KEEP FOCUSED

COLLABORATE

WORK HARD

BE CURIOUS

SURPRISE US!




